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1. OBJETIVOS

This course aims at analyzing branding and its relevance in the context of marketing
decisions. (A disciplina objetiva analisar a gestdo de marcas e sua importancia no
contexto das decisdes de marketing).

2. EMENTA

Brands; Brand elements; Brand strategy; Brand portfolio strategy; Building and
managing brands and brand portfolios; Brand valuation and Brand equity. (Marcas;
Elementos das marcas; Estratégia de Marcas; Estratégia de portfélio de marcas;
Construcao e gestao de marcas e portfélios; Avaliacao e valor da marca).

3. PROGRAMA

1. What is branding? Challenges and opportunities. (O que é gestdao de marcas?
Desafios e oportunidades)

2. Brand positioning. (Posicionamento de marcas)
. Brand architecture and naming. (Arquitetura de marcas e nome de marca)
. 1 Types of brands. (Tipos de marcas)
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4. Brand extensions. (Extensao de marcas)
5. Building brands. (Construcao de marcas)
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. Building and managing a brand portfolio. (Construcdo e gestao de portfélio de
marcas)

7. Measuring brand value. (Mensuracao do valor da marca)
8. Emerging topics in Branding. (Tépicos emergentes em gestao de marcas)
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